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Press Release of 26th January 2021 
 

 SPONSOR: MARKET DOWN 36% IN 2020, REBOUND 9.8% IN 2021  
The figure emerges from the 20th Predictive Survey "The Future of Sponsorship" carried out by 
StageUp in cooperation with Chainon. In 2021 it is expected, if the health situation improves, a 

rebound of 9.8%. In 2020, the share in value of "sport" has increased of +9% supported by 
agreements in international events 

   
 
In Italy, in 2020, € 889 million have been invested in sports, cultural and social sponsorship with a 
decrease of -36% in comparison with 2019. In 12 months, 500 million euros have been burned. 
Sport, the leading sector of the market, has managed better to the crisis than culture and 
entertainment, thanks above all, to the holding of multi-annual agreements in the top events with 
international exposure (Serie A football above all).  The causes of the decline are numerous: 
 
 many events, especially in the field of culture and entertainment, have been suspended or 

even cancelled; 
 many activities have been reconverted to the digital fruition, but the prices of the 

sponsorships have undergone a strong reduction because of various factors such as the 
decrease of audience and the lack of hospitality services; 

 existing contracts, if not cancelled due to force majeure, have generally been revised 
downwards; 

 many brands, pressured by weak economic results, have reduced the budget or postponed 
new operations with the effect that the number of new agreements has been significantly 
reduced. 

 
FORECAST FOR 2021  
In 2021, if the health situation will improve, it is expected a rebound of +9.8% (for a total amount 
of 976 million), driven by culture, social and events mainly induced by Summer Olympics and 
European Football Champioship. 2021 will still be a difficult year, of transition. The recovery to the 
levels of 2019 is expected in 2024.  
The year will be to 2 speeds with a first semester marked from a great uncertainty and prudence in 
the investments (an unchanged trend in comparison with 2020) and the last months of the year 
marked from greater dynamism, especially if the epidemiological picture follows the scenario of 
overcoming the emergency. 
 

 
THE SUMMARY OF THE RESEARCH REPORT CAN BE DOWNLOADED FROM WWW.CHAINON.IT.  

 
STATEMENTS 
Giovanni Palazzi - Managing Director of StageUp 
"Culture, sport and entertainment are some of the sectors most affected by the emergency 
Covid-19. To prevent the disappearance of historical realities and the loss of thousands of jobs, 
these sectors need dedicated public policies. The same citizens are aware of the centrality of 
these sectors for the community and are in favour of public support, as put in evidence by the 
survey Sponsor Value conducted by StageUp and Ipsos in November 2020. A concrete proposal is 
the legal recognition of the sponsorship instrument, which takes into account the social value of 
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this type of intervention and structurally inserts forms of increased tax deductibility linked to the 
impact and relapse of interventions for the community, also with digital tools that bring 
transparency in the sector". 
 
Federico Gaetano - President of Chainon 
"The pandemic forced brands to accelerate the digital transformation. Digital communication, e-
commerce and the management of business processes on the Net have proven to be a valuable 
tool for working and entertaining from home, maintaining relationships with customers and 
attracting new ones. For this reason, the recovery of the sponsorship market in the coming years 
will also be linked to the digitalization of complex sponsoring processes. Through Blockchain and 
Artificial Intelligence it will be possible to increase the professionalism of operators, encourage a 
meeting between supply and demand based on investment returns, certifying results with 
transparent processes and reducing transaction costs by more than 80%." 
 
-------------------------------- 
Stageup (www.stageup.com), owned by Fibo Spa (the financial institution of the cooperative system of 
Bologna which includes among its members Legacoop Bologna, Unipol Gruppo Finanziario, Coop Alleanza 
3.0, Conad Italia and others), deals with communication and marketing consulting also through outsourcing 
and temporary management services. In the last 20 years it has established itself as one of the leading 
companies in the Italian capital in research and advisoring services in the sports, culture and entertainment 
markets. Since 2001, in partnership with Ipsos (3% player in the World in market research, 1% in Italy), 
realizes the ongoing multiclient search Sponsor Value, the audititel of events and sponsorships sports, 
cultural and spectacular. 
  
Chainon (www.chainon.it) is a digital marketplace, the first in the world, to sell and buy sponsorships, media 
rights and licenses in sports and entertainment through the use of proprietary algorithms, blockchain and 
artificial intelligence. With Chainon, born from Stageup and Par-Tec (www.par-tec.it), finding your sponsor 
partner will become easier, faster, transparent and with savings compared to today of over 80%. 
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